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Division of Nutritional Sciences

RESEARCH AND CURRICULUM
DNS involves over 70 University of Illinois faculty with diverse 
research backgrounds who are united by their interest in nutrition. 
Extensive research opportunities span the spectrum of nutritional 
sciences. Our students work side by side with internationally 
renowned faculty. DNS research fits broadly into six areas.

RESEARCH AREAS

The Division of Nutritional Sciences (DNS) is a unique 
interdisciplinary graduate program offering unparalleled 
nutrition-related research experiences and transformative 
professional development opportunities. DNS graduates 
address critical challenges facing the health and well-being 
of humans and animals across the globe. 

more than
meets the i

• Animal Nutrition

• Biochemical and Molecular 
Nutrition

• Community Nutrition, 
Nutrition Education, and 
Consumer Acceptance

• Dietary Bioactive 
Components

• Food Safety and Toxicology

• Human and Clinical 
Nutrition

DEGREE OPTIONS
Based on your career goals and educational objectives, you may 
pursue an M.S or Ph.D. degree. You may combine these degrees 
with the ACEND-accredited Graduate Dietetic Internship program, 
leading to the Commission on Dietetic Registration RDN Exam to 
become a credentialed RDN.
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Department Campaigns

Prospective Student Introductory Email Automation

7
Departments

2
Programs

MARKETING Special Projects COMMUNICATIONS

48
Total ACES  
news stories

Press Releases

Decline in U.S. bird 
biodiversity related 
to neonicotinoids, 
study shows

Top Story

3,362
Engagements9

Campus Recognition

Stories on Illinois 
Homepage

Top Placement

Lessons in green schoolyards benefit 
kindergarteners, especially girls

OMC helped this story gain coverage from all 
local TV stations and The News-Gazette

ACES Online Course  
Social Media Promotion

Course enrollment

Full report

Top Post: Facebook

SOCIAL MEDIA

Web team created 3 
new layer types for 
the ACES template—
accordion, video, and 
photo gallery

3,079
Pageviews

ACES Future Students Page

TOP INITIATIVE

Leadership Courses Campaign Promotion

342
Landing page views 
in 2-week campaign

Campus Recognition

Launched

Mid-July

3

8.37%

385,964
Impressions

Social Media Posts

112

Bevier Cafe’s 
“Everybody 
Eats” 
promotion

120 100+

402
New followers 
across all platforms

Social Media Statistics

Campus-wide pandemic push 
and first campaign using new 
campus branding
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WEB Feature Project

https://datastudio.google.com/u/0/reporting/99a5e163-1086-4a1d-b1ae-4b6a0ab0ad29/page/Jk2iB
https://uofi.app.box.com/s/hd1i5qphahot4rrawrml6jjlkncno6hh
https://aces.illinois.edu/news/decline-us-bird-biodiversity-related-neonicotinoids-study-shows
https://aces.illinois.edu/news/lessons-green-schoolyards-benefit-kindergarteners-especially-girls

